Comprehension of idiomatic expressions in Japanese--auditory and visual presentations.
This study reports on the auditory and visual comprehension of Japanese idioms having both literal and figurative meanings. Experiment I conducted the rating of the semantic distance between the two meanings. Experiment II investigated the difference of comprehension between semantically far and close idioms. Here the materials are presented in isolation both auditorily and visually. Experiment III conducted the same investigation as Experiment II, except that idioms were presented embedded in literally and figuratively induced contexts. Experiment IV reinvestigated the findings obtained from the previous experiments. The results of these experiments show that in isolation visual presentation precedes auditory presentation, and that both in the auditory and visual presentations semantically for idioms are comprehended more accurately than semantically close idioms.